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1.0 PREAMBLE

1.1 Introduction
The Commerce syllabus is a four year learning area
covering Forms 1–4. The syllabus prepares
learners for life through provision of knowledge,
skills, values and understanding ownership of
means of production in the commercial world within
a Zimbabwean context. It lays the foundation for
careers in the business field and provides the basis
for further studies in related disciplines. The
syllabus intends to develop in learners self-reliance,
enterprise, critical thinking, problem solving,
resource management and leadership skills.
Learner centered approach to the learning and
teaching process should be adopted.

1.2 Rationale
The study of commerce equips learners with
practical enterprise skills, value addition skills and
business related competences .This will enable
them to function properly in the prevailing socio–
economic, cultural, political and technological
environment. It promotes self-reliance for the
enhancement of economic growth through the
ownership and exploitation of the means of
production such as land, and capital.

The Commerce syllabus enables learners to develop the 
following skills:

l Problem solving
l Critical thinking
l Decision making
l Conflict management
l Leadership
l Self-management
l Communication
l Technical and innovative
l Enterprise development

1.3 Summary of Content
This syllabus intends to provide a theoretical and
practical knowledge base for students in the
commercial world such as production, consumer
protection, business organization, financial
management, trade and aids to trade. 

1.4 Methodology and time allocation

1.41 Methodology
In this syllabus, learner centered methods and
approaches are encouraged.

The principles of inclusivity, relevance,
individualization and concreteness should
influence the choice of teaching methods so that
learning of Commerce embrace the diversity of
all learners.

The methods are not mutually exclusive and
may be used in combination. The following
methods are suggested:

l Group work
l Research
l Educational tours
l Simulations/  Role  play
l Questions and answers
l Case study
l Mini enterprise approach
l Discovery  
l Problem solving
l Demonstrations
l Seminars
l Debates
l Quiz
l Games
l Project work
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1.42 Time Allocation
In order to cover the content adequately, Form 1
to 4 Commerce should be allocated at least 4 forty
minute lessons per week, at least 1 Educational
tour and at least 2 Seminars per year. Educational
tours should be allocated 1 working day per term.

1.5 Assumptions

It is assumed that all learners:

l are constantly participating in and interacting
with commercial activities like buying and
selling.

l have access to some means of production.
l desire to contribute meaningfully to the

community and nation at large.
l have a desire for self-reliance through running

their own enterprises.
l are aware of the prevailing commercial

environment.

1.6 Cross-Cutting Themes

The Commerce learning area will encompass the
following cross cutting themes:

l Information Communication Technology (ICT) 
l Risk and Disaster management
l Financial literacy
l Human Rights and responsibilities
l Collaboration
l Environmental issues
l Enterprise skills
l Gender 
l Heritage 

2.0 PRESENTATION OF THE SYLLABUS
The syllabus is presented as a single document
catering for Forms 1 – 4.

3.0 Aims

The syllabus enables learners to:

3.1 develop an appreciation of the environment within
which commercial activities take place.

3.2 acquire knowledge and understanding of the
language, concepts and decision-making procedures
of commercial activities.

3.3 develop knowledge and understanding of the impact
of information technology in commercial activities.

3.4 develop knowledge and understanding of the nature
and significance of innovation and change on 
commercial activities.

3.5 prepare for life and work in an indigenised economy
and increasingly globalised and competitive
environment.

3.6 demonstrate desirable financial literacy and
numeracy skills including practical competencies
necessary to run a business.

3.7 acquire lifelong business management skills in line
with emerging opportunities and challenges of the
local, national and global society.

3.8 Participate in voluntary service and leadership as
well as contribute meaningfully to the development
of the country.
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4.0 SYLLABUS OBJECTIVES
By the end of four years of secondary education, learners
should be able to:

4.1 demonstrate knowledge and understanding of the
purposes and functions of commercial activities 
and commercial institutions.

4.2 describe the environment in which commercial 
activities take place.

4.3 explain relevant terms used in business.

4.4 interpret information from graphs, charts and 
tables.

4.5 analyse significant factors to consider in a 
commercial situation.

4.6 present and interpret information in the form of 
graphs, diagrams and tables

4.7 apply knowledge and skills to solve problems in 
commercial situations.

4.8 make accurate judgments on commercial issues.

4.9 assess the impact of ICTs on commercial 
activities.

4.10 communicate commercial information in writing, 
verbally, diagrammatically and   graphically in a 
coherent and logical manner.

4.11 carry out self-reliance project. 

5.0 TOPICS
The syllabus topics are as follows:

l Production 
l Trade
l Consumer protection 
l Business Organisations
l Enterprise
l Finance and Banking
l Insurance and Assurance
l Business Communication
l Transport
l Warehousing  
l Marketing
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Commerce (Form 1 - 4) Syllabus
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(    Multiple Choice 
 

        
 

(   1 hour 15 minutes 
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8.4 CONTINUOUS ASSESSMENT

8.5 SUMMATIVE ASSESSMENT

!
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(   1 hour 15 minutes 
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9   
 

(
(
%H=R>( -TB@=H;<( !@BD?( 9>HAP=H<A(`^a(

Paper 1  Multiple choice 1 hour 15 minutes 40 20 
Paper 2  Structured and Essays  2 hours 100 50 

Paper 1: Multiple Choice

The paper consists of 40 Multiple Choice questions.
Time: 1 hour 15 minutes
Weighting: 20%

Paper 2:

The paper consists of 2 sections which are Section A and Section B

Section A
6 compulsory structured questions totaling 40 marks

Section B - Essays
3 essay questions totaling 60 marks will be answered out of 7 questions Time: 2 hours
Weighting: 50%

Examinations

8.6 SPECIFICATION GRID

!
!

(
(
 

((((($+./"*"/,%")#(:&"-(
+@U>B(( 8<;WR>FA>(WH=P(

0<F>B?=@<FH<A(^(
,UURHV@=H;<(^( ,<@RQ?H?(^( .b@RT@=H;<(^( %;=@R(^(

1 11 4 3 2 20 
2 20 15 8 7 50 
Total  31 19 11 9 70 
(
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